
INFLUENCER CERTIFICATION
Infodeck for agencies



Influencer marketing sector

Benefits 

▪ Alternative for classic mass media (Less and less reach)
▪ Reaching specific target audience groups 
▪ Authenticity, creativity and credibility of the creator
▪ Many possibilities to select creators matching character of the brand

Risks

▪ Less control on message if not monitored 
▪ Reputation and business at risk if rules are not followed



Regulatory field Influencer Marketing in the Netherlands



MAINRULE
Advertising via social media must be 

transparent and recognizable as 
such.



Negative media sentiment challenges trust



Impact: regulatory & political pressure



Oneerlijke handelspraktijken

▪ RSM: Reclamecode 
Social Media & 
Influencer
Marketing (2014)
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▪ Leidraad online 
consument

Regulatory field: consumer law & media law
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Rules in a nutshell 

▪ Be transparent on your commercial collaborations using the right 
means: e.g. hashtags, in the right places

▪ Make sure the users can easily see and understand that you have 
a commercial relation with the brand

▪ Besides paid, gifted is also regarded as advertising

▪ Stick to the truth, avoid unvalidated claims or fake followers

▪ Be aware that certain products have extra rules, such as the code 
for cosmetic product of the NCV

▪ > 500.0000 followers and > 24 posts per 12 monhs? You also 
have to get registered with the Dutch media authority. CvdM



DUTY OF CARE ADVERTISERS

▪ Familiarise influencers with the content of the Dutch advertising 
code for Influencer Marketing & Social Media RSM  (and other 
relevant advertising codes) 

▪ Actieve effort and action against influencer code violations 

▪ Including provisions in a contract is good but not enough!

▪ art. 6 Reclamecode Social Media & Influencer Marketing (RSM)

▪ The Dutch advertising jury RCC can designate who is responsible 
but primarily the advertiser is responsible 

▪ English version of code:
https://www.reclamecode.nl/nrc/advertising-code-for-social-media-
influencer-marketing-rsm-2019/?lang=en



Since 2022: info-website helping influencers to adhere the rules



2024: Certification initiative in the Netherlands

▪ Goal: to increase trust in influencer marketing and 
contribute to further development of the market

▪ Inspired by successful certification in France

▪ Joint initiative of bvA, DDMA and SRC supported and 
developed with the help of advertisers, agencies and 
influencers

▪ Package: e-learning, exam, certificate, public register, 
community support and monitoring service



How does it work?

▪ Go to www.influencerregels.com 

▪ Buy the e-learning for 50 euro

▪ Start the e-learning at a convenient time
▪
▪ Duration: 1.5 hours, the e-learning can be paused



E-learning: 4 modules







Positive examples with influencers



SPECIFIC ADVERTISING RULES:
SUCH AS  MARKETING TO KIDS, AGE PROVISIONS AND ‘HFSS’ FOOD



Practice & Test questions



Passed the exam? 
Then: certificate + logo set + inclusion in the registry



REGISTER

▪ Public register of certified influencers on 
www.influencerregels.com

▪ Automated: everyone who passes the exam 
is automatically listed in the overview

▪ Annual refresher course



Monitoring certified influencers

▪ The Advertising Code Organization (SRC) does 
the monitoring via its own data-driven 
monitoring tool

▪ Extra support for influencers in complying with 
the existing rules

▪ In case of violation, the influencer (and if 
necessary advertiser) is warned and given 
advice and opportunity to improve



How does certification help advertisers?

▪ More guarantees that you work with a professional influencer who is aware of the rules - > less risk of 
fines and  reputational damage 

▪ Through the e-learning/monitoring, you can easily meet your duty of care as an advertiser
▪ The monitoring and control of collaborations is facilitated
▪ Public register of certified influencers

▪ You contribute to the quality and professionalization of the sector
▪ We build on trust in influencer marketing together
▪ We aim to avoid further restrictive legislation and enforcement
▪ International potential (European initiative)



What are the benefits for influencers?

▪ You are aware of the latest laws and regulations and know the do’s and donts when announcing a paid 
collaboration

▪ You avoid fines and warnings

▪ You get a positive image, which can lead to more offers and collaborations from brands

▪ Several advertisers have already indicated that they only want to work with certified influencers in the 
short term. That’s how you stand out!



Partners & endorsers: advertisers

More to come…



Partners & endorsers: agencies

Ook jouw 
bureau?



Partners & endorsers: platforms



Partners & endorsers: autorities & societal stakeholders



April 2024: successful launch



Certified Influencers januari 2025: 2093!



Next steps
▪ Specific (sector) advertising rules clearer and more 

extensive on influencerregels.com

▪ April 2025: new version 'Certified by 
influencerregels.com’:
Regulatory developments & new examples

▪ Exploration of training options for Influencer Marketing 
Professionals (working at agencies and advertisers)

▪ Increasing advertiser engagement and agency 
engagement



What does certification mean 
for agencies?



Benefits of certification for agencies

▪ You contribute to protecting the consumer

▪ You contribute to a positive image of the field and the future-proofing of the channel

▪ It takes work and inconvenience off agencies' hands if influencers are aware of the latest laws and 
regulations

▪ By being aware of the certification, you help your clients who are already working with certified 
influencers or are planning to do so

▪ Certification is becoming increasingly normalized.



What can you do as an agency?

▪ Advice: Only work with certified influencers

▪ How? Incorporate it in 3 ways:

1. Mentioning certification: refer to the certification project in the correspondence
2. Contractual agreements: make certification mandatory in the contracts with influencers 
3. Check the register: check if the influencer has (already) obtained the certification on 

https://influencerregels.com/certified-influencers/



Some final thoughts based on experiences so fa 
▪ Agencies rarely receive questions from influencers/managements about making certification 

mandatory
▪ The registration fee can be a barrier, especially for smaller (micro/nano) influencers, which involves 

lower fees
▪ Advertisers usually find it no problem to bear these costs. Bulk payment codes are available
▪ In case of collaborations with payment in kind, where no contract is involved, making certification 

mandatory can be more difficult. For example, when sending a pr package or inviting an influencer to an 
event

▪ The available ageny toolkit contains a onepager that can be sent along and a flyer for pr packages  
▪ If you decide to work with a non-certified influencer, always point out the advertising rules in the 'old-

fashioned' way. :)



Questions?
Toolkit voor agencies: linda.hell@bva.nl

Subscribe to our newsletter to keep posted on new developments: 
https://influencerregels.com/blijf-op-de-hoogte/


